
Learning Outcomes (as of Fall 2024)
Designing a Personal Brand for a Multimedia World
This certificate will introduce students to marketing, storytelling, and branding. Students enrolled in this certificate will be encouraged to apply course content to the development of their personal brand/image. In the capstone course, student projects will be oriented toward the development of a reflective or creative representation of the image they would like to project across various media. Capstone projects should also consider consistencies across and contradictions between their actual and (various) digital self(ves).
Certificate Learning Outcomes
By the time students complete this certificate, they will:
LO1: Demonstrate understanding of the fundamentals of marketing, communication, and branding.
LO2:  Apply marketing and communication principles to their own personal brand with a particular focus on personal social media presence and voice.
LO3: Examine critical ethical considerations in the context of making strategic (personal) branding decisions.  

	Course
	LO1
	LO2
	LO3

	COMM 231
	X
	X
	

	MKTG 337
	X
	
	X

	COMM 216
	
	X
	

	MKTG 437
	X
	X
	



